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Abstract 
 

This study examined the dynamics of tourist satisfaction toward tourism villages in West 
Manggarai Regency between 2022 and 2024. Using a quantitative, longitudinal design, it aimed 
to identify trends in satisfaction across two data collection periods. Surveys were conducted at 
Komodo Airport during the same months (August–November) in both years. The instrument 
was statistically validated for construct validity and reliability, while open-ended responses 
complemented quantitative findings. Data analysis involved calculating average scores for 
each indicator and comparing results between 2022 and 2024. Positive differences indicated 
improved satisfaction, while negative values reflected declines. Findings revealed that visits 
were dominated by international, highly educated tourists traveling in groups. Overall, 
satisfaction with tourism village components was consistently categorized as satisfactory in 
both years, with an upward trend observed. Recommendations for stakeholders include 
enhancing accessibility, providing adequate public facilities, and strengthening community 
knowledge and skills to further improve the quality of village tourism experiences. 
 
 
Keywords: Tourist satisfaction, Tourism Village, Longitudinal Study, West 
Manggarai 

1. Introduction  

Tourism had emerged as a rapidly developing industry. This growth reflected the 
evolving nature of tourism concepts, which had been increasingly shaped by global 
sustainability agendas such as the Sustainable Development Goals. UNTourism emphasized 
that tourism served as a vital instrument for achieving the Sustainable Development Goals 
(United Nation World Tourism Organization, 2017). 

One of the tourism concepts that contributed directly to sustainability values was the 
development of tourism villages. Gica et al. (2021) demonstrated that tourism villages 
supported the realization of the Sustainable Development Goals. Furthermore, villages had 
been widely recognized as viable tourism destinations (Li et al., 2022); Gao & Wu (2017), 
primarily because villages encompassed key tourism components such as attractions, 
accessibility, amenities, and ancillary services  (Novitaningtyas et al., 2019). Tourism villages 
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also played a role in broadening the distribution of social, cultural, and economic benefits 
derived from tourism growth (Gao & Wu, 2017; (Nurlena et al., 2021). In fact, well-managed 
tourism villages could meet expectations associated with sustainable tourism (Pickel-Chevalier 
et al., 2021). Therefore, strategic management of tourism villages remained essential. 

One of the foundational elements in developing a tourism village was tourist satisfaction. 
Tourist satisfaction held an essential role in shaping strategic development and destination 
management (Sukiman et al., 2013). This was based on the principle that tourists served as the 
final consumers of tourism village services. Moreover, satisfaction levels acted as indicators of 
how well a tourism village was received by the market. Amissah et al. (2022) explained that 
understanding tourist satisfaction enabled destination managers to design better products and 
experiences. 

Most studies on tourist satisfaction were conducted at a single point in time. Longitudinal 
studies on satisfaction in a single tourism destination remained scarce. Eugenio-Martin & Yu 
(2014) asserted that longitudinal designs could be applied in tourism research to assess trends 
in demand and tourist perceptions over time. 

Tourism villages in West Manggarai Regency had experienced development in recent 
years. According to the 2014–2025 Master Plan for Tourism Development, the regency aimed 
to become a world-class, sustainable tourism destination that enhanced community welfare 
through principles of community-based ecotourism. As stated in the Regent’s Decree, there 
were 94 designated tourism villages in the regency (Rudiyanto & Hutagalung, 2022). 
Therefore, measuring trends in tourist satisfaction toward these villages had become 
increasingly critical. 

Despite this growth, research on tourist satisfaction toward tourism villages in West 
Manggarai remained limited. Lerem et al. (2025) examined the influence of attractions and 
amenities on tourist satisfaction at the Goa Rangko destination. Meo et al. (2019) investigated 
satisfaction with tourism information center services in Labuan Bajo. Taka et al. (2022) 
assessed tourist perceptions of infrastructure in Bukit Porong, Coal Tourism Village. Most 
existing studies had focused on single village cases, and none had yet explored longitudinal 
trends in tourist satisfaction toward multiple villages. Therefore, this study aimed to address 
that empirical gap by assessing tourist satisfaction levels and their dynamics across tourism 
villages in West Manggarai Regency between 2022 and 2024. 

2. Literature Review 

Tourism villages had been defined in various ways. Salouw & Pramono (2023) argued 
that a tourism village referred to a settlement possessing unique resources that enabled it to 
become a destination for knowledge-seeking and leisure. Pitana & Pitanari (2023) described 
tourism villages as areas that developed specifically to attract visitors through natural, cultural, 
and traditional resources, as well as the local way of life. This understanding aligned with the 
definition formulated by the Pemerintah Daerah Kabupaten Manggarai Barat (2021), which 
viewed tourism villages as areas of environmental preservation that did not hinder the 
community's welfare improvement through tourism-based enterprises rooted in traditional 
cultural values. Moreover, Wirdayanti et al. (2021) emphasized that tourists visiting tourism 
villages generally sought unique experiences related to rural life and local traditions. The 
concept of tourism villages could not be separated from geographic distinction. Cleave (2014) 
identified the term as crucial for distinguishing between rural and urban tourism development. 
Therefore, a tourism village could be understood as a rural area visited by travelers seeking 
authentic natural and cultural experiences. In addition to being defined as rural entities, tourism 
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villages had been acknowledged as full-fledged tourist destinations. As such, they comprised 
key components that supported tourism activities: attractions, accessibility, and amenities. 
Middleton & Clarke (2001) explained that these three elements were fundamental to 
destination design. Attractions served as a primary motivator for tourists to visit; Benckendorff 
(2014) further asserted that attractions were the core of any destination and could include both 
natural and cultural sites. Accessibility referred to the ease with which travelers reached a 
destination (Lee & Olsen, 2020), while amenities were facilities that supported tourist activity 
and comfort. Sonder (2024) emphasized that amenities must exist at every destination to ensure 
tourists could enjoy their visit and meet their needs efficiently. 

Satisfaction had been commonly interpreted as a positive emotional response to an 
experience. Oliver (2014) defined satisfaction as the consumer's emotional reaction when 
evaluating a service experience holistically. In the context of tourism villages, tourists served 
as end-users of the products and services offered. Pizam et al. (1978) defined tourist satisfaction 
as the overall attitude of travelers toward the experiences gained during their trip. Thus, tourist 
satisfaction centered on the subjective evaluation of the experience itself. Tourist satisfaction 
remained a critical factor in tourism village management. Gnoth (2016) asserted that 
satisfaction acted as a performance indicator for services and products. As the target of service 
provision, tourist satisfaction reflected destination performance and helped guide quality 
improvement efforts (Zaitul et al., 2022). Numerous studies on tourist satisfaction in tourism 
villages concentrated on core tourism components—particularly attractions, accessibility, and 
amenities (Masjhoer & Dzulkifli, 2019; Mustajirin & Putri, 2023; Dzulkifli & Masjhoer, 2020). 
Sari & Lestari (2021) also explored additional dimensions such as community hospitality and 
the preservation of customs. Iqbal et al. (2023) examined satisfaction in relation to pricing. 

Longitudinal study had been applied as a methodological approach in tourism research. 
Veal (2017) suggested that longitudinal studies could be conducted by comparing data across 
extended periods, even if data sources differed, provided there was consistency in economic, 
physical, or social variables.  Menard (2002) stated that longitudinal study approach helped 
reveal patterns of change. Thomas (2023) added that a key advantage of longitudinal study lay 
in observing the same subjects repeatedly and interpreting variable changes as outcomes of 
events or temporal shifts. For instance, Luvsandavaajav et al. (2022)  assessed tourist 
satisfaction based on data collected in 2004 and 2019. 

3. Method and Theory 

3.1 Method 
 This study employed a quantitative design with a longitudinal approach, aiming to 
examine trends in tourist satisfaction toward tourism villages consistently across data collected 
in 2022 and 2024. This approach was selected to explore the evolving perceptions of tourists 
visiting tourism villages in West Manggarai Regency based on core destination components. 

The study population comprised both domestic and international tourists who had 
visited West Manggarai Regency. The sample was selected using purposive sampling, targeting 
individuals who had visited one or more representative tourism villages in the region, such as 
Batu Cermin, Goa Rangko, Liang Ndara, Cunca Wulang, Cunca Rami, Sano Limbung, Tado, 
Wae Lolos, Golo Mori, Coal, Warloka, and Ngalor Kalo Lembor. Data collection took place 
at Komodo Airport, capturing respondents who had completed their visits and were preparing 
to depart the region. This location was chosen because Komodo Airport served as a major 
mobility hub for outbound tourists. Data collection occurred during the same period in both 
years (2022 and 2024) in August to November. In addition to closed-ended items, respondents 
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were invited to provide suggestions for the development of tourism villages in West Manggarai 
through open-ended questions. The instrument underwent statistical validation to assess both 
its construct validity and reliability. Responses to open questions were used to complement the 
quantitative findings. 

The data collected was analyzed using statistical techniques to calculate mean scores 
for each indicator. The resulting scores were classified using  Lindner & Lindner (2024) 
interpretation intervals for a five-point summated scale (Table 1). The next analytical step 
involved comparing the mean scores for each indicator between 2022 and 2024. A positive 
difference indicated improved satisfaction, while a negative value reflected a decline. 

Table 1. Intervals and Interpretations of a Five-Point Summated Scale 
Interval Interpretation 
1      – 1.50 Strongly Dissatisfaction 
1.51 – 2.50 Dissatisfaction 
2.51 – 3.50 Neither Satisfaction nor Dissatisfaction 
3.51 – 4.50 Satisfaction 
4.51 – 5 Strongly Satisfaction 

Source: Lindner & Lindner (2024) 
  
3.2 Theory 
 A tourist village has become a tourism destination. The components of a tourism destination 
generally consist of four elements: attractions, accessibility, amenities, and ancillary services (Nathaliu 
& Rosanto, 2024). A structured questionnaire was utilized to collect data. Respondents were 
asked to evaluate nine key indicators of tourist satisfaction, including preservation of customs, 
accessibility, amenities, safety, and authenticity of village ambiance. The questionnaire was 
adapted from the SERVQUAL model and prior empirical studies.  
 
4. Results and Discussion  

4.1 Reliability and Validity Test 

Statistical testing for validity and reliability was conducted to assess the accuracy of 
the research instrument in measuring intended constructs. Sanaky et al. (2021) argued that 
validity testing aimed to confirm the precision of an instrument in each study. The validity 
assessment employed the Pearson Product Moment technique to determine the degree of 
correlation between questionnaire scores and other variable (Triastanti & Hardianti, 2024). The 
method further stated that validity was confirmed when the calculated correlation coefficient 
(r) exceeded the critical value from the correlation table (0.14). 

Validity testing was carried out by analyzing the correlation between each item (X1–
X9) and the total score. All items showed Pearson correlation coefficients at the p < 0.01 level, 
with values ranging from r = 0.638 to r = 0.826. The highest correlation was observed in item 
X6 (r = 0.826), followed by item X4 (r = 0.780) and X7 (r = 0.772), indicating their strong 
contribution to the overall measurement of tourist satisfaction. No item produced a correlation 
below the threshold (r < 0.14), affirming that all items were statistically and substantively valid. 
The inter-item correlations also revealed a consistent instrument structure. These findings 
confirmed that the instrument was empirically capable of accurately measuring tourist 
satisfaction perceptions, as illustrated in Table 2. 
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Table 2. Results of the Questionnaire Validity Test 

Item Code Correlation to Total 
Score 

Critical r-value Decision 

X1 0.764 0.14 Valid 
X2 0.682 Valid 
X3 0.650 Valid 
X4 0.780 Valid 
X5 0.754 Valid 
X6 0.826 Valid 
X7 0.772 Valid 
X8 0.746 Valid 
X9 0.638 Valid 

Source: Data processed by the author (2025) 
The reliability assessment was carried out using Cronbach’s Alpha method. Hair et al. (2019) 

stated that Cronbach’s Alpha served as a measure of an instrument’s reliability, ranging from 0 to 1, 
with values between 0.60 and 0.70 considered the lower boundary of acceptability. The questionnaire 
reliability test yielded a total value of α = 0.893, which fell under the “very high” category. This result 
indicated that the instrument exhibited very strong internal consistency. 

Item-total analysis showed that all items achieved Corrected Item-Total Correlation values 
greater than 0.70, signifying strong contributions to the overall reliability of the scale. Furthermore, the 
α value did not significantly improve when any individual item was removed, indicating that no item 
warranted elimination. 

Table 3. Results of the Questionnaire Reliability Test 
Item 
Code 

Corrected Item-Total 
Correlation 

Cronbach's Alpha if 
Item Deleted 

Decision 

X1 0.688 0.879 Reliable 
X2 0.578 0.888 Reliable 
X3 0.560 0.888 Reliable 
X4 0.700 0.878 Reliable 
X5 0.673 0.880 Reliable 
X6 0.768 0.872 Reliable 
X7 0.702 0.878 Reliable 
X8 0.669 0.880 Reliable 
X9 0.541 0.890 Reliabel 

Source: Data processed by the author (2025) 

4.2 Respondent Demographics 
 A total of 400 questionnaires were distributed to respondents in 2022 and 2024; 
however, not all participants indicated that they had visited a tourism village in West 
Manggarai Regency. Based on the collected data, significant changes were observed in the 
demographic composition of tourists. In 2022, the valid responses reached 124 individuals, 
while in 2024 this number decreased to 73. This decline affected not only the data volume but 
also the proportional characteristics of the visitors. 

International tourists dominated in both years, increasing from 56.5% in 2022 to 68.5% 
in 2024, indicating the strengthening appeal of Labuan Bajo as an international destination. 
Meanwhile, the proportion of domestic tourists declined from 43.5% to 31.5%. In terms of age, 
the 26–35-year-old group remained the dominant segment, accounting for 48.4% of 
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respondents in 2022 and 39.7% in 2024. The 18–25 age group consistently held the second 
position, followed by the 36–45 age group. Senior (>65 years) and pre-senior (56–65 years) 
age groups showed a sharp decline in 2024, with only one respondent aged 56–65 and none 
over 65. 

Education levels reflected a positive trend toward visitors with higher qualifications. 
Undergraduate (S1) graduates represented the largest portion of respondents in both years—
46.8% in 2022 and 45.2% in 2024. Notably, respondents with a diploma (D3) increased 
significantly from 0% in 2022 to 17.8% in 2024, while high school-level education declined 
from 21% to 13.7%. Gender composition showed a marked shift, with the proportion of female 
respondents increasing from 39.5% in 2022 to 56.2% in 2024. In contrast, male respondents 
decreased from 52.4% to 43.8%. No respondents selected “prefer not to say” in 2024, 
indicating improved clarity in demographic data. 

Professionally, there was a significant decrease in self-employed tourists, from 28.2% 
to 17.8%, and job seekers, from 10.5% to 4.1%. Private-sector employees remained the most 
dominant group, increasing from 27.4% to 39.7%, followed by public-sector employees and 
students. Travel patterns also revealed a shift in preference. In 2022, solo travel dominated with 
44.4% but dropped considerably to 24.7% in 2024. In contrast, group travel rose sharply from 
13.7% to 39.7%. Couple and family travel remained proportionally stable across both years. A 
detailed comparison of respondent demographics is presented in Table 4. 

Table 4. Respondent Demographics 
Period 2022 n =124 2024 n = 73 

Tourist type 
International 70 50 
National 54 23 

Age 
18 – 25 years old 23 18 
26 – 35 years old 60 29 
36 – 45 years old 19 15 
46 – 55 years old 12 10 
56 – 65 years old 8 1 
> 65 years old 2 0 

Education Level 
Secondary School 26 10 
Under graduated 0 13 
Graduated 58 33 
Magister 35 15 
Doctoral 5 2 

Sex 
Male 65 32 
Female 49 41 
Prefer not to say 10 0 

Occupation 
Private Sector 34 29 
Self-employed 35 13 
Public Sector 27 16 
Student 11 12 
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Period 2022 n =124 2024 n = 73 
Retired 4 0 
Gap years 13 3 

Travel party size 
Individual 55 18 
Couple 37 15 
Family 15 11 
Group  17 29 

Source: Data processed by the author (2025) 

Overall, tourist visits to tourism villages, based on the collected data, were dominated 
by international visitors. In other words, tourism villages have become destinations favored by 
the international market. Furthermore, most tourists visiting these villages were highly 
educated and tended to travel in groups. 

 
4.3 Dynamics of Tourist Satisfaction 

The level of tourist satisfaction toward various components of tourism villages in West 
Manggarai Regency was consistently categorized as satisfaction across all measured indicators 
in both 2022 and 2024. In 2022, the highest score was recorded for the indicator friendliness 
of village residents with a value of 4.31, indicating highly positive social interactions between 
tourists and the local community. Other high-scoring indicators included safety while visiting 
(4.09), quality of tourism product (3.88), and pricing (3.83), suggesting that visitors felt the 
services provided were reasonable in relation to the costs incurred. 

In 2024, all indicators remained within the “satisfaction” category. The highest score 
was again achieved by friendliness of village residents at 4.34, reaffirming its importance as a 
key satisfaction factor. This was followed by safety (4.15) and uniqueness of traditional 
buildings (4.14), reflecting increased appreciation for local architecture and cultural 
authenticity. Other indicators—such as accessibility, amenities, and the village atmosphere—
also sustained satisfaction levels, contributing to a consistently positive tourism experience. 
These findings highlight that social interaction and perceived safety were the strongest 
dimensions of tourist satisfaction in both years. 

Table 5. Tingkat Kepuasan Wisatawan 
No Indicator Level 

Satisfaction 
(2022) 

Interpretation Level 
Satisfaction 

(2024) 

Interpretation 

1 Preservation 
local custom 

3.80 Satisfaction 4.03 Satisfaction 

2 Accessibility to 
tourism village 

3.66 Satisfaction 3.96 Satisfaction 

3 Friendliness of 
village residents 

4.31 Satisfaction 4.34 Satisfaction 

4 Uniqueness of 
traditional 
buildings 

3.80 Satisfaction 4.14 Satisfaction 

5 Tourism village 
facilities 

3.57 Satisfaction 3.93 Satisfaction 
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6 Authentic 
village 
atmosphere 

3.79 Satisfaction 4.05 Satisfaction 

7 Safety while 
visiting tourism 
village 

4.09 Satisfaction 4.15 Satisfaction 

8 Quality of 
tourism product 

3.88 Satisfaction 3.93 Satisfaction 

9 Pricing (value 
for what 
received 

3.83 Satisfaction 3.89 Satisfaction 

 Overall 
Satisfaction 

3.86 Satisfaction 4.05 Satisfaction 

Source: Data processed by the author (2025) 

The longitudinal analysis of tourist satisfaction toward tourism villages in West 
Manggarai Regency during the 2022–2024 period demonstrated a positive trend across all 
indicators examined, as presented in Table 6. The overall mean score increased from 3.86 to 
4.05, indicating an improvement in tourist perceptions, even though they had already been 
classified within the “satisfied” category. This increase in satisfaction was attributed to 
enhancements across multiple tourism village variables. 

The most substantial rise was recorded in the village facility indicator, which jumped 
by 0.36 points (from 3.57 to 3.93). This reflected successful infrastructure development that 
enhanced visitor comfort. It was followed by the uniqueness of traditional buildings, which 
increased by 0.34 points, suggesting successful preservation of local architecture as both a 
visual and cultural attraction. The accessibility indicator also improved notably (+0.30 points), 
indicating better transportation routes and connectivity to village destinations. 

Meanwhile, the authentic village atmosphere rose by 0.26 points, reinforcing the 
village’s genuine character as an increasingly appreciated feature among tourists. Preservation 
of local customs also increased by 0.23 points, highlighting the contribution of cultural heritage 
to visitor satisfaction. 

Social indicators such as friendliness of village residents and safety maintained high 
scores (>4.0), with moderate increases of 0.03 and 0.06 points, respectively. These results 
suggested a stable and positive perception in terms of social interaction and sense of security. 
In addition, quality of tourism products and price fairness showed slight but meaningful 
improvements (+0.05 and +0.06 points, respectively), remaining within the “satisfied” 
category. 

Overall, the data revealed tangible and measurable improvements in the management 
of tourism villages. These enhancements were comprehensive—spanning cultural attractions, 
infrastructure comfort, social engagement, and perceived service value. The findings supported 
the conclusion that policies, programs, and active community participation contributed 
effectively to improving tourist experiences. This served as empirical evidence that a 
community-based and culturally oriented development approach could generate satisfying and 
sustainable destinations. 
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Table 6. Dynamics of Tourist Satisfaction 
Indicator Level 

Satisfaction 
(2022) 

Level 
Satisfaction 

(2024) 

Gap 
score 

Conclusion 

Preservation local custom 3.80 4.03 +0.23 increased 
Accessibility to tourism village 3.66 3.96 +0.30 increased 
Friendliness of village 
residents 

4.31 4.34 +0.03 increased 

Uniqueness of traditional 
buildings 

3.80 4.14 +0.34 increased 

Tourism village facilities 3.57 3.93 +0.36 increased 
Authentic village atmosphere 3.79 4.05 +0.26 increased 
Safety while visiting tourism 
village 

4.09 4.15 +0.06 increased 

Quality of tourism product 3.88 3.93 +0.05 increased 
Pricing (value for what 
received 

3.83 3.89 +0.06 increased 

Overall Satisfaction 3.86 4.05 +0.19 increased 
Source: Data processed by the author (2025) 

4.4 Tourist Feedback and Suggestions for Village Improvement  
The positive trajectory of tourist satisfaction remained inseparable from the available 

space for improving the overall visitor experience. Qualitative data revealed that accessibility 
and road infrastructure were the most frequently suggested aspects for enhancement. The high 
volume of feedback on road conditions and access routes indicated that visitors still perceived 
limitations in ease of travel to and within tourist villages. Accessibility was consistently 
recognized as one of the key determinants of satisfaction in tourism villages (Purnama & 
Ardiansyah, 2024; & Hillary, 2020). Moreover, this recommendation aligned with 
development strategies proposed by Sianipar & Suryawan (2024), as well as (Mita et al., 2024), 
who emphasized the need to improve road quality and directional signage to enhance the tourist 
experience at Goa Rangko. 

Another suggestion frequently raised involved the availability and quality of facilities. 
Facilities were a significant factor influencing satisfaction levels during village visits. Larasati 
(2022) found that facility quality significantly affected tourist satisfaction in tourism villages. 
These findings were supported by Arsmawarni et al. (2020), who reported that millennial 
tourists visiting Batu Cermin Cave were influenced by the quality of amenities. Similarly, 
Lerem et al. (2025) confirmed the positive impact of amenities on visitor satisfaction at Goa 
Rangko. Among the most mentioned facilities was the toilet, considered a critical component 
during village visits, not only its availability, but also its cleanliness and user comfort. 

Environmental cleanliness also emerged as an area highlighted by tourists for 
improvement. A clean environment was viewed as an indicator of local efforts in 
environmental preservation. Moreover, cleanliness played a vital role in the tourism sector as 
it influenced both visitor satisfaction and the likelihood of return visits (Sandhubaya et al., 
2021). Kuslhrestha et al. (2016) further argued that cleanliness contributed significantly to the 
competitiveness of a destination. 

Tourist package pricing was another issue raised by visitors to tourist villages. 
Complaints about expensive entrance fees surfaced frequently. Research by Fahrurrozi et al. 
(2023) suggested that pricing was a decisive factor in the travel decision-making process. 
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Masiero & Nicolau (2012) identified price as a sensitive variable within tourism activities, 
while Jaimun et al. (2020) showed that costs related to activities and meals were key drivers 
behind visits to Labuan Bajo. 

While the hospitality of local communities had already been positively rated by tourists, 
additional suggestions were made to further strengthen this aspect. This reflected the 
understanding that interaction between tourists and residents was a defining feature of tourism 
villages. Kastenholz et al. (2018) argued that social interaction was a relevant contributor to 
visitor experience quality, with positive interactions playing an important role in enhancing 
overall satisfaction. 

Additional feedback involved the value of tourism products and services. Visitors 
expressed a desire for more activity options and diverse souvenirs. Ningtias et al. (2022) 
demonstrated that product attributes had a measurable effect on tourist satisfaction. 
Suggestions also included improving English-language skills in guiding services, particularly 
in West Manggarai tourism villages. (Herawati et al., 2020) highlighted the need for stronger 
English proficiency for West Manggarai community, while Sari & Lestari (2021) emphasized 
that communication skills—including foreign languages—were crucial considerations for 
tourists. Lastly, tourists emphasized the need for better access to tourism village information, 
recommending improved dissemination of destination details to support planning and 
engagement. Hutagalung et al. (2021) argued that digital information related to tourism in West 
Manggarai Regency was well-established yet still required further quality enhancement. 

5. Conclusion 

The longitudinal study approach was applied to examine the dynamics of tourist 
satisfaction in tourism villages. This was evident through the changes observed in the 
satisfaction levels of visitors to tourism villages in West Manggarai Regency. The longitudinal 
design allowed researchers to identify trends in tourist satisfaction over time. 

Based on the longitudinal analysis of tourist satisfaction toward tourism villages in 
West Manggarai Regency during the 2022–2024 period, all indicators showed a positive 
increase and remained within the satisfaction category. Overall, the findings provided empirical 
evidence that tourism villages in Manggarai Barat had experienced continuous improvements 
in service quality and visitor experience year by year. 

Nevertheless, based on suggestions provided by tourists, several actions could be 
undertaken by relevant stakeholders to enhance the quality of village visits. Improvements to 
road conditions and directional signage could support better accessibility to tourism villages. 
In addition, trekking paths and foot trails lead to attractions required upgrades to improve 
tourist mobility. The availability of public toilets in villages was also considered vital for 
visitors’ comfort, and their cleanliness and hygiene should not be overlooked. Proper waste 
management systems were also needed to maintain environmental cleanliness. 

Enhancing community knowledge and skills in tourism was considered essential for 
improving visitor satisfaction. Sufficient knowledge would enable stronger interaction between 
villagers and tourists. It could also serve as a foundation for village managers to design 
appropriate tourism pricing, including setting fair product rates. Tourism literacy would further 
support the quality of guiding services, including foreign language skills. Information about 
tourism villages was also needed by tourism markets. The dissemination of digital content was 
necessary not only for helping tourists discover the villages, but also for enabling managers to 
promote the uniqueness of local tourism resources effectively. The consistently high levels of 
tourist satisfaction with tourism villages in West Manggarai Regency appear to reflect the 
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broader tourism competitiveness of the region. This alignment reinforces the notion that 
experiential quality and destination performance are interrelated. As noted by Hutagalung et 
al. (2021), West Manggarai has demonstrated commendable competitiveness within the 
tourism sector; however, several strategic areas—particularly infrastructure development, 
enhancement of local community competencies, and supporting services—still require targeted 
improvements to achieve optimal performance.  The results of this study confirmed the findings 
of Marselina et al. (2020), which showed that tourists expressed satisfaction with the facilities 
and services received during visits to attractions in villages surrounding Labuan Bajo—such as 
Mirror Stone Cave, Rangko Cave, Cunca Rami, Liang Ndara, and Cunca Wulang—classifying 
them within the “satisfied” category.  

This study had several limitations that should be considered in interpreting results and 
developing future research. First, the sample size in 2024 was relatively smaller than in 2022, 
which may have affected the representativeness and generalizability of longitudinal findings. 
Second, data collection relied solely on structured questionnaires, limiting the depth of 
exploration and emotional tourist perceptions that qualitative methods could provide. Third, 
external variables such as travel season, destination promotion, or media influence were not 
controlled in the research design, potentially affecting tourist satisfaction temporarily. These 
limitations could serve as a basis for future studies using mixed-method approaches, larger and 
more diverse samples, and consideration of temporal and preference-related factors. 
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